Camera Terminology


Shot Composition | YouTube Demonstration 
To write a shot-by-shot description of a TV commercial, you must use composition terminology to describe how much of the scene the viewer will see.  

  Long Shot (LS) or Wide Shot (WS).  This shot provides a full view of a set or background, usually including a full-length view of the talent.  Since this shot provides a distant perspective, it should be used sparingly.  However, this type of picture does have one advantage: Since it can show the total visual setting, it can be used at the beginning of a commercial or film as a cover or establishing shot that will introduce the entire scene.

  Medium Shot (MS).  This shot is the approximate midpoint between a close-up (CU) and a long shot.  Medium shows show talent from approximately the waist up.  They show more detail of the setting than a long shot because they are not as wide.  A medium shot can thus be an effective establishing shot, since it will have fewer distracting elements.

  Close-up (CU).  The close-up is a narrow-angle picture that will present a full-screen image of an object or the talent’s face.  The shot is also used to focus on individual elements such as the talent’s mouth or eyes.  It can be used to show an entire object or parts of it.  By focusing attention, the close-up gives added emphasis to key elements of this sales message.


Physical Camera Movement | Visual Diagram

  Pan (left or right): To move the camera either left or right without moving the camera base.  A pan might be used to follow a moving object or person or to move the camera’s focus from one stationary object to another.

  Tilt (up or down).  To move the camera either up or down without moving the camera base.

  Truck (right or left). To move the camera base parallel to the scene being shot.

  Dolly (in or out).  To move the entire camera base either toward or away from the subject.  When a dolly is called for, the subject usually remains stationary.  Dollying is usually avoided, since smoother effects can be gotten with a zoom lens.

  Zoom. To move the camera lever that adjusts the focal length of a zoom lens toward or away from the subject.

  Arc (right or left).  To move the camera and base semicircular to the scene being shot.

  Boom or pedestal (up or down). To move the camera up and down using the studio boom or pedestal, to create dramatic perspectives.




Transitions

  Dissolve (DS or DISS).  The simultaneous fade-out of one picture and fade-in of another.  Used for slow scene changes.

  Cut or Take. The final frame of one scene changes instantly to another.


Special Effects

  Wipe.  A line or object appears to move across the scene, revealing a new picture.  Wipes may be horizontal, vertical, or diagonal; they may come in from either side (closing doors) or sweep around like the hands of a clock (iris or circular).

  Super.  (superimpose) shows object or picture over another picture.

  Split Screen.  Two or more scenes are visible simultaneously.

  Freeze Frame.. Holding one particular frame on the scene for a desired length (e.g., to highlight advertiser’s logo and slogan.
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