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BRANDING & LOGOS

TERMINOLOGY




WHAT IS A BRAND!?

“A brand is a mental model that collectively
represents what people feel, think and say
about a product, service or company,
and where meaning is established over time
through consistent positive experiences and engagements.”

—Elizabeth Talerman, CEO, Nucleus Branding




WHAT ISVISUAL BRANDING!?

The use of visual elements to communicate
a brand's values, personality, and message
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WHAT ISA LOGO!

m A graphic representation of a company name, trademark,
abbreviation, etc., uniquely designed for ready recognition.



5 TYPES OF LOGOS
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5 TYPES OF LOGOS

Most Common Global & Famous Brands
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5 TYPES OF LOGOS

Most Common

5 ©
BONSH <
DUNKIN’ DUNKIN’
DUNKIN' DONUTS DONUTS
Wordmark Type + Type +
(Type Only) Abstract Graphic ~ Brandmark

Global & Famous Brands

Brandmark Monogram
Alone (“Lettermark™)



While those businesses have high brand recognition,
their brandmarks are not as recognizable as other famous brands (e.g., Nike),
so words are almost always used in their logo versions.
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|. EXAMPLES: Wordmarks (type only)

Fedex. /NQ\ Gadjly Google Pintered
Canon lgn Wooulinex %fs»ep SONY

(Nintendo)  €he NewJlorkEimes  facebook. ORACLE

FILA armm? vimeo BRAUN €4



TYPE ONLY — CONT’D




TYPE ONLY — CONT’D
CUSTOMIZED TYPE AND TYPE AS “PUZZLE PIECES”
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2. EXAMPLES: Type + Abstract Graphic

FISH FOCD

PLANTATIONS

FOXOGRAPHY




3. EXAMPLES: Type + Brandmark

(@) Instagram @ *)
4

PayPal

@ Spotify

22 Dropbox

8 SnapChat g "‘ Adobe

pepsi



4. BRANDMARK ALONE
(Famous brand icons are recognizable without words.)
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5. EXAMPLES: Monogram (“Lettermark”)

(an alternative to a brandmark; these abbreviations are so famous no words are needed.)

AVAN #M

JVC ReCA QD Y
6 N oW =seri



THE SLAMUR FORMULA




S = SIMPLE

ML FedEx. amazon

®  The most recognized logos in the world are very simple, yet distinctive.



Too Complex
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Too complex and hard to read
(e.g., most Canva logos)

- - T’:’-\
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L = LEGIBLE

W'\ ADVENTURE WAGON

N ADVENTURE WAGON

m  Logos should be legible.
m  And at least one version of your logo should be legible when reduced to /4 inch.

®  To accomplish this, make your words large like your graphic.



Not Legible (these are from Canva)

Circular logos like these from Canva.com can be hard to read because:
1. the eye has to move in a circle circle,

2. thetypeisin all caps,
3. the graphicis bigger than the type.



Avoid Red And Blue Side-by-side

X v

Red and blue next to each other Solution:

creates painful vibration on the eye. Separate them with white
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A = APPROPRIATE

Visual elements should communicate what the brand represents.
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Not Appropriate for the brand. Why not?

— ZAPEXA
Rig < P=X Z\FE7
H Sea e—laen ENVIRON I\:N T AL Professional Services
NEUROSURGERY,uic.
XP E X Al E )0(‘
PHYSIOTHERAPY B MASSAGE Agricultural Policy Environmental eXtender model




Design Accidents Can Happen
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M = MEMORABLE

Visual elements should be unique to the brand and used consistently instead of changed.
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Not Memorable

Bob's Heating & Air
Bob’s Heating & Air
BOB’S Heating & Air




U =UNIFIED

Elements of a logo should fit together like puzzle pieces.

In what ways is the logo on the right more unified than the logo on the left?

Bright  Bright
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ANSWER: The logo on the right is unifie

by fitting type together like puzzle pieces

X
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I . REPRODUCIBLE in black & white
2. REDUCIBLE o % inch high




|. REPRODUCIBLE

@ B
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Not Reproducible in Black & White

WaterYear2003 WaterYear2003

Avoid gradients—they turn muddy.



Not Reproducible in Black & White

INTERIOR

= Brignt

" Brignt

INTERIOR



Option: Create a special
black & white version.




2. REDUCIBLE

To "4 inch high

BASKIN -
ROBBINS  saw=:

BR




Not Reducible (Canva logo)

RICHARD SANCHE?Z

' N

RICHARD SANCHE?Z

Could not be used on a website, mobile app, ticket stub, etc.



Option: Create a reducible version
(usually horizontal)
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SUGGESTED DESIGN PROCESS

FOR LOGOS




Consider starting with type design in black & white.

fuse O THINK

Association Internationale THE MAGAZINE
pour les Technologies Objets
The official sponsor of ECOOP

.
- AlexM.  §5GAP

Corporation . E T . aml CONSUI
for Public
Broadcasting




EXERCISES




What’s wrong with this original logo
for Apple Computer, based on the
SLAMUR formula?

HIAIHOL ONIW Y. - -~ NOLMIN




Many businesses start out with amateur logos,

then advance to professional versions.

--------------------------------------------------------------------------------------------------------------------------------------------------------------

2007 2017




Many businesses start out with amateur logos,

then advance to professional versions.

w’h'n' Wiz,
G @

1950 - 1960 1960 - 1976

DUNKIN' SounKin®
DONUTS L DONUTS

1976 - 2002 2002 - 2007

e
ADUNKIN' .
oouurs Dg:‘_ ,'D“Nt

2007 - 2019



What'’s wrong with this Louis Vuitton logo!?




Brands Are Worth Money,
Apart From Their Assets.




WHY WAS “X” A POOR BRANDING IDEA?




Also, when branding changes radically . . .

+ Consumers can get upset and feel betrayed.
+ Brand equity can be lost.

+ People can wonder if the company is in trouble.

O) Payless

SHOESOURCE

WALMART Walmart
Payless SheeSeurce




MULTIPLE CHOICE:
Which Program Can Be Used To Create Professional Logos!?

A. Photoshop?

B. lllustrator?

C. InDesign?

D.Any of the above!?



MULTIPLE CHOICE:
Which Program Can Be Used To Create Professional Logos!?

A. Photoshop?
B. lllustrator?
C. InDesign?

D.Any of the above? Ai AdObe
i lllustrator

(Only vector programs can be used.)

ILLUSTRATOR



Which logos would not be
appropriate for an eyeglass
company, and why not?

ASPEX ..







MAKE LOGOS BOLD & SIMPLE

Logos need strong, bold positive space to have an impact.

FEARLESS PRETEEN CURRICULUM



WHAT'SWRONG WITH THIS LOGO!?

m Let’s review the SLAMR formula:
Is it Simple?
Is it Legible? Would it be legible at %4”?
Is it Appropriate for the institution?
Is it Memorable?
Would it be Reproducible in black and white?




And by the way, here’s how it looks in black and white.




WHAT'S WRONG WITH THESE LOGOS!?

UET Peshawar
University of Engineering and Technology

CALIFORNIA
GEOLOGICAL SURVEY

STORAGE NETWORKING INDUSTRY ASSOCIATION




WHAT'SWRONG WITH THESE CANVA LOGOS!?

LORNA ALVARADO

JUSTICE LAW FIRM




QUESTIONS?
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Cc 25 burgerbaeclothing.com/products/die-jerk-burger-bae-round-neck-crop-baby-...
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